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1 Refer to Fig. 1.1 (Insert), an extract of a SWOT analysis for Mauritius, an island in the Indian
Ocean.

(@) (i) Identify two opportunities for tourism in Mauritius.

L et e e ettt oo eeeee e e e e e eeeeeeeeeeeaaaneeeeeeeeeee e e e neaeeeeeeeeeaaannneteaeaeeee e nnnreeees
2 e eee e e eeeeeeeeeeeeeaaaee—eeeeeeeeeaana—tteeeeeeeeaaantteeteeeeeeeaaannaneeeeeeeeaaannareraaaeaaan
[2]

(ii) Identify two threats for tourism in Mauritius.
LSRR
2 et e e eeeeeeeeeeeeeeee———eeeeeeeaaaa————eeeeeeeaaaatreetteeeeeeaaannrneeeeaeeaaaannarrraaaaaaas
[2]
(b) Other than a SWOT analysis, describe three ways tourist boards can determine their market

position.

ettt oo ettt e eeeeeeeeeeeeaeeeeeeeeeeeeeaaae—eeeeeeeeeeaaaatteeteeeeeaeaaananteeeeaeeeeeaantrreeeeeeeeaaaannraneeeeens
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[6]
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(c) Market research helps the tourism industry monitor their performance.
Explain the benefits of two different types of primary research.
Primary research method 1 ...

B N it S e s

Primary research method 2 ...

BN it S oo
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(d) Assess the importance of using market analysis tools, such as SWOT, for Mauritius.

[Total: 25]
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2 Referto Fig. 2.1 (Insert), the marketing plan for Dorset, a county on the south coast of England.

(@) (i) Identify two of Dorset’s target markets.

PSR RUR
2 et e ettt ea e £ e ht et oA e e e R et e e R et e e R e e e e Rt ee e Re e e e R e e e e bt e e e neeeanneeaneean
[2]
(ii) Identify two ways Dorset intends to attract visitors.
L PSRRI
2 et eeeeeeeeeatee e —eeeaateee ettt eaateeeanteeeaaeeeeaneeeaaneeeeanteeeanteeeanneeeaneeeaneeas
[2]

(b) Some tourist destinations are at the ‘Introductory Stage’ of the Product Life Cycle.

Explain why each of the following pricing policies would be suitable at the introductory stage
of the product life cycle.

Market penetration ...
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(c) Explain two advantages to destinations of developing products and services to attract more
educational tourists.
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(d) Discuss the benefits to destinations of using trade promotions to increase tourist numbers.

[Total: 25]
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3 Referto Fig. 3.1 (Insert), information about Lone Travellers, a tour operator.

(@) (i) Identify two problems that single travellers often experience when booking a holiday.

(ii) Identify two ways Lone Travellers have developed their products for single travellers.

[2]
(b) Explain how Lone Travellers might use each of the following to create a brand image:
oo T L PP PPRTTSPI
] 0o - | o PR PPURRPPR
[6]
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(c) Explain three benefits to tour operators, such as Lone Travellers, of specialising in one target
market.
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(d) Discuss how tour operators, such as Lone Travellers, might develop their marketing mix when
entering a new market.

[Total: 25]
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4 Refer to Fig. 4.1 (Insert), information about Vardees Holiday Park, near Biarritz on the west coast
of France.

(@) (i) Identify two activities offered to children by Vardees.
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(c) Explain how marketing and promotion can affect each of the following factors:

(o111 (o) 0 A L= BTN (] = (1 (o ] o TR
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(d) Discuss the factors likely to influence the choice of location for a campsite.

[Total: 25]

© UCLES 2022 0471/21/M/1J/22



14

BLANK PAGE

© UCLES 2022 0471/21/M/1J/22



15

BLANK PAGE

© UCLES 2022 0471/21/M/1J/22



16

BLANK PAGE

The boundaries and names shown, the designations used and the presentation of material on any maps contained in this question paper/insert do not imply
official endorsement or acceptance by Cambridge Assessment International Education concerning the legal status of any country, territory, or area or any of its
authorities, or of the delimitation of its frontiers or boundaries.

Permission to reproduce items where third-party owned material protected by copyright is included has been sought and cleared where possible. Every
reasonable effort has been made by the publisher (UCLES) to trace copyright holders, but if any items requiring clearance have unwittingly been included, the
publisher will be pleased to make amends at the earliest possible opportunity.

To avoid the issue of disclosure of answer-related information to candidates, all copyright acknowledgements are reproduced online in the Cambridge
Assessment International Education Copyright Acknowledgements Booklet. This is produced for each series of examinations and is freely available to download
at www.cambridgeinternational.org after the live examination series.

Cambridge Assessment International Education is part of Cambridge Assessment. Cambridge Assessment is the brand name of the University of Cambridge
Local Examinations Syndicate (UCLES), which is a department of the University of Cambridge.

© UCLES 2022 0471/21/M/1J/22



